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Factors Influencing Acceptance to Use of PAOTANG Application

3565 fidunun Uiraphat Mikhanmak)' fan3md lanun (Nisarath Sodamuk)’
Udlasn AuRnavf (Panisara Tantikulchat)’ uausas Yiiiauifies (Nalinpat Bhumpenpein)’
ammvimalulagasauma augmaluladasaumalazwinnssualva
wimMivendumaluladnszaeundamssunsivile
1563’07011857016@email.kmutnb.ac.th, 256307011857024@email.kmutnb.ac.th,
356307011857032@email.kmutnb.ac.th,analinpatb@itdkmutr]bacfth

unAnge
nMyieAsItl g Ussasdiiednuiadendmasenseensunslinuueundinduihi@aduseundedu

nzihRuesulaldldihnsusivsudeyamenvuasuauseulatluiisfiowuwiey 2564 9nnguiiogns
lowzfifiuszaunisainsldauneundinduindsdunsanmumuasuaz Usuamasiuiu 400 Auadanly
Tunsiaszsidoya 1dun Armnud Ardesas Aade uarnsiingiaunisannesdudunmgasiieds
Stepwise NANISANYINUIN MILUTDaTE 3 fus taun anmuwindeslunisidnuseundinduiiig Usylovil
MU UNaIATUNRY wazauenielunsldnuweunalnduldaisnsuasoniseausunisigu
woUndatuLlnfe og1sldedrAgneaia LagsiuAuesutgauiuLlsveInIsandulagensunisldau
waundiatulndiale Sovaz 54.0

o

adnagy : Tadendwmaniseeuiunisldnuueundindulaunaiaduiig

Abstract

This research aims to study factors affecting acceptance to use of PAOTANG application,
which is an online wallet application. Data were collected in April 2021 from 400 respondents who
have experience in using the PAOTANG application in Bangkok and its vicinity. Data were also
analyzed using percentage, mean, and stepwise multiple linear regression. The results reveal that
three independent variables(i.e., facilitating conditions, perceived usefulness, and perceived ease of
use) shared 54.0% variation in acceptance to use of PAOTANG application.

Keyword : Influential Factor, Acceptance to Use of Application, PAOTANG Application
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Factor Initial Extraction
X1 1.000 0.697
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X4 1.000 0.675
X5 1.000 0.598

Extraction Method: Principal Component Analysis (PCA)
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