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Abstract

The research objective is to 1) study the effect of acceptance and use online media on decision to
select the tourist attractions in Bangkok. and to 2) analyze the relationship between tourism behavior and
gender, age, education and occupation status. 3) study the problems and cancellations in using online
media services.The sample consisted of 400 Bangkok province’s tourist. The research instrument included
questionnaire. The data were analyzed by using percentage, average, standard deviation, and Chi Square
(<) on the level of statistical significant 0.05. The results of the study most of the tourists are female aged
20-30 years, many have bachelor's degrees, have a career in a private company, using online media via
mobile phone/smart phone, most of them have access to online media services via Facebook. The
relationship between tourism behavior about favorite places to travel depends on age and occupation

status, occupation but does not depend on gender status and education level. As for the problems and
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obstacles in using online media services for decision making, most of the tourist attractions are data

advertising and images of accommodation via online media that is not true ()_( =4.03, S.D. = .81).

Keywords: Acceptance, Online Media, Tourist
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